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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.
(2) Question no. 1 is compulsory. This carries 10
marks.
(3) Remaining questions are equal marks.

1 Answer in brief : 10
@) State the types of functional wholeseller.
@) Define Retailer.
@) Define Middleman.
@av) What is advertisement?
(v) What is monopoly pricing?

2 (@) Daiscuss chain stores and explain its advantages 12
and disadvantages.
(b) Explain the following types of middleman
@) Brokers
@) Facilitating Agents
(1) Commission House.

OR

2 (@) Services of middleman should be eliminated. Why? 12
(b) What 1s mail order house? Discuss its advantages and
disadvantages.

3 (a) Discuss the factors affecting the pricing. 12
(b) Examine the influence of discount allowance on
pricing decisions.

OR

3 (@) What factors should be considered in pricing of a 12
new product? Explain.
(b) Explain the objectives of pricing.

4 (a) Explain audio-visual aids of advertisement. 12
(b) State the advantages of advertising to consumers
and community.

OR

RE-0415] 3 [Contd...



4 (a) Explain the objectives of advertisement.
(b) State the important regulations of the standards
of weight and measures act.

5 (@) Explain consumer oriented promotional methods. 12
(b) Write a note on cash discount and trade discount.
OR
5 (a) State the objectives of promotion. 12

(b) State the advantages of newspaper advertisement.

6 Case : 12

A partnership firm was established by Ajay, Vijay and
Jay to run a business of fruit canning. The firm has started
production of orange juice, mango juice pineapple juice and
all fruit pulp and jam different pickles on the bases of
consumer requirement. Selling price is decided by adding
20% profit on costs. Ajay supervises the factory and Jay-Vijay
visit leading stores to collect the order and to dispatch the
goods as per orders. Due to reasonable prize the firm has good
response from the consumers. All the partners hope that their
hard efforts will increase sales. But all of them are engineers
and don't have any knowledge about marketing. They need
your advice in the following areas.

(@) Whether they should appoint a marketing manager?
Why?

(b) Whether the firm should spend on advertising? If yes
which medium should be preferred? Why?

(©0  Which distribution channel should be prefered? Why?

RE-0415] 4 [ 600 ]



